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The figures in the right-hand margin indicate marks.

Candidates are required to give their answers in
their own words as far as practicable.

Answer all the questions.

UNIT-1
1. Answer any one of the following questions :
10x1=10
a)  What is advertising? Discuss the different types
of advertising. 4+6
b)  Write short notes on : 5%2

i)  Online advertising,
i1)  Surrogate Advertising.
c) Explain any two models of advertising and

marketing. 5+5
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UNIT-II
2. Answer any one of the following questions:

10x1=10

a) Explain the elements of an AD copy with an

example for each. 10

b) Create an AD for an ice-cream company which

you are going to introduce in the market. 10

c¢) Write short notes on: 5%2
i) Logo
i) USP.
UNIT-III

3. Answer any one of the following questions:
10x1=10

a) What is public relations? How does it differ
from advertising? Explain with examples. 5+5
b)  Write short notes on: 5%2
i)  PRSL
11)  Press release.

c) Write a note on House journal and its

importance within an organization. 10
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UNIT-1V

4. Answer any one of the following questions:
10x1=10

a) What is corporate social responsibility? How
corporate social responsibility and public
relations are interdependent? Explain with

examples. 5+5

b) What is corporate crisis? Write the crisis
management planning with a suitable case study
in India. 10

c) Write short notes on: 5%2
1)  Corporate Identity

11)  Six station model
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